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Content Protectors: Instant Access Key to Preventing Piracy

By : Chris Tribbey | Posted: 09 Dec 2010
ctribbey@questex.com

UNIVERSAL CITY, Calif. — Video pirates, meet Alex Terpstra, Jan Steenkamp and Yangbin Wang.

They and their companies make sure content owners know where pirated material comes from. They
were also at the Entertainment Content Protection Sumit Dec. 8 to suggest to content owners how
they could tum pirates into law-abiding consumers.

I think we've realized that all pirates don't necessarily want to be pirates,” said Steve Weinstein, moderator of the panel and president and
CEO of MovieLabs. “They want access to content.”

If content is made easily available — and in an attractive manner — piracy can become less of an issue, panelists said
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“This early window idea is a good example,” said Terpstra, CEO of content watermarking company Civolution, which has been able to
routinely identify where content was illegally recorded, even f it was just with a handheld video recorder in the theater.

He said a post-theatrical, pre-disc VOD offering of content for a premium price is a good idea.

“Ift's a one-click experience, people would be willing to spend money on this,” he said

Sometimes, all it may take is offering more quality content to prevent piracy, Steenkamp suggested. His software security company
Irdeto — protects content on a variety of platforms
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“If you increase the experience, more people would be willing to pay,” he said
He pointed to Netfiix and its streaming model, and its “instant gratification.”

“The way consumers consume media must be one click,” he said

Wang, founder and CEO of content identification company Vobile, added, “The industry over the years has come to a [question] when they
find this content online: Do we kill it all, or do we find [a way] to make money?”

First-run films and live sporting events are examples of where content owners should strive to block all pirating, Steenkamp said. But
content in later windows should be treated with more finesse, he argued
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“We're moving from a rigid, controlled environment to a new model where the consumer is in control,” he said.

Terpstra said the ad-supported model for online content continues to be an attractive one for content owners, allowing for them to Sign up for Home Media

capitalize on content later in its life. Magazine’s Daily
newsletter.

“We have to make the ad-supported model more interesting," he said. “{And] the concept of adding more value, by linking to the content

it's going to grow in the next year.”

Content owners must address piracy, panelists and speakers at the conference agreed. Consumers are going to Seek out what they want,

and, increasingly, they want it now. ,IF"\
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“We know what people are doing, and we continue to fail to give them what they want in a viable format,” concluded Larry Kenswil, a
former Universal Music Group executive.

0
HOME THEATER

Authors THE MOVIE AND HOME
T THEATER AUTHORITY

Bookmark it: &1 digg <% propeller g del.icio.us

Technorati  twitter |3 facebook b Buzz up!

add comment

User comments

Showing 0-0 of O

POLL

Are Kiosk Rentals
Hurting Sellthrough?
VOTE

-OR-
Creative Visions Foundation uses me: Click here to view
& the arts to inspire and support creative

activists who believe in the power of

individuals to change our world

for the betier.

CRE
vision SEND LS
FOUNDATION

learn more

1l

Send us video clips of
home entertainment
industry events and

parties

AboutUs | Upcoming Shows | Subscribe/Renew | Advertise | List | Reprint | Newsletter Archive

Questex Entertainment : Agent DVD / Home Media Conferences.

GUESTEX  ©201L Questex etia Grow LLC. Al s resrved. Repioducion ol or 1 part s ot Py Poy | Terms of Use | Contact s | St
STEX  Fetvack



http://www.homemediamagazine.com/
http://www.homemediamagazine.com/streaming/
javascript:
javascript:
javascript:
javascript:
javascript:
http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372?print=1
http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372?print=1
http://oasc05134.247realmedia.com/RealMedia/ads/click_lx.ads/QSTXhomemediamagazine/media/L27/1468938859/Right1/BBN/247RM_Default_QSTX_HomeMedia/IndieFile_160.html/63393771416b314e4c54454143476e4a?http://www.homemediamagazine.com/indiefile
mailto:ctribbey@questex.com
http://www.homemediamagazine.com/author
http://digg.com/submit?phase=2&url=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372&title=
http://www.propeller.com/submit/?U=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372&T=
http://del.icio.us/post?url=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372&title=
http://technorati.com/faves?add=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372
http://www.twitter.com/home/?status=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372+--+
http://www.facebook.com/sharer.php?u=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372&t=
http://myweb2.search.yahoo.com/myresults/bookmarklet?u=http://www.homemediamagazine.com/streaming/content-protectors-instant-access-key-preventing-piracy-21372&t=
http://oasc05134.247realmedia.com/RealMedia/ads/click_lx.ads/QSTXhomemediamagazine/media/L27/1812816736/Middle1/BBN/247RM_BBN_Universal_Default/300_mission.html/63393771416b314e4c54454143476e4a?http://www.creativevisions.org
javascript:void();
javascript:void();
http://www.homemediamagazine.com/aboutus
http://www.homemediamagazine.com/event-list
http://www.homemediamagazine.com/subscribe
http://www.homemediamagazine.com/advertise
http://www.homemediamagazine.com/list
http://www.reprintbuyer.com/mags/hmm/reprints.html
http://www.homemediamagazine.com/newsletter-archive/daily
http://www.homemediamagazine.com/privacy-policy
http://www.homemediamagazine.com/terms-use
http://www.homemediamagazine.com/contact-us
http://www.homemediamagazine.com/site-feedback
http://www.homemediamagazine.com/site-feedback
http://www.homemediamagazine.com/agent-dvd
http://www.homemediaconferences.com/
http://www.homemediamagazine.com/daily
http://www.hometheaterforum.com/
http://www.nxtbook.com/fx/mags/lastissue.php?mp=/nxtbooks/questex/homemediaretailing
http://www.homemediamagazine.com/top-poll
http://www.homemediamagazine.com/poll/are-kiosk-rentals-hurting-sellthrough
http://www.homemediamagazine.com/poll/are-kiosk-rentals-hurting-sellthrough
http://submitvideo.homemediamagazine.com/
http://www.homemediamagazine.com/news-list
http://www.homemediamagazine.com/reviews
http://www.homemediamagazine.com/blog
http://www.homemediamagazine.com/agent-dvd
http://www.homemediamagazine.com/video
http://www.homemediamagazine.com/buying-guide
http://www.homemediamagazine.com/home-media-conferences
http://www.nxtbook.com/fx/archives/view.php?id=152d08af76c75c509cfc6a959c1149b7
http://www.homemediamagazine.com/rss-feed-list
http://www.homemediamagazine.com/classified_ads
http://www.homemediamagazine.com/contact-us
http://www.homemediamagazine.com/

http://www.homemediamagazine.com/subscribe
http://www.homemediamagazine.com/daily
http://www.homemediamagazine.com/advanced-search

	homemediamagazine.com
	Content Protectors: Instant Access Key to Preventing Piracy | homemediamagazine.com


	JldmVudGluZy1waXJhY3ktMjEzNzIA: 
	form1: 
	text_keywords: 
	lst: []




